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«1 million

nanostores

Directorio Estadistico Nacional de Unidades
Economicas (DENUE), INEGI, 2025.

37%0

of total expenses in
nanostores

Banco de México, 2023.

people depend on
nanostores

DataMexico, 2025-T1.

20%

of all SMEs in Mexico.

Directorio Estadistico Nacional de Unidades
Economicas (DENUE), INEGI, 2025.



. 0

Area of study -,

¢
Mexico

S

\

Culiacan, Sinaloa



SURVEYS
APPLICATION

 Subjects were selected randomly

« Surveys were applied nationwide by Tec
campuses

« Nanostores in Culiacan were selected
* In-person interviews were conducted

« Data was integrated into a national database

DATA BASE

Shopper:

Original rows: 1317
Final rows: 1058

Shopkeeper:

Original rows: 401
Final rows: 155
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Products Sells
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Perception of healthy products prices

Price Comparison

Much higher 29%

Priority when Buying a Product

Slightly higher 37%
About the same 26%

slightly lower 5%

B ChoosePrice R T 3%

B ChooseTaste

B ChooseHealth 0 50 100 150 200 250 300 350 400

B ChooseAvailPortSize People Count (Price comparison)

36% of the clients choose their products by price.

Health is the lowest factor clients consider when
choosing products with only 19%.

66% of clients perceive healthy products as slightly or
much more expensive.



Health priority by Healthier Version Likelihood / Perception Healthy Prices

Health Priority BUdget

B High Health Priority 300 ’

B Highest Health Priority

B Low Health Priority

B Lowest Health Priority 250 . % Higher
B About the same
% Lower

Low

200
150
100
a0
0

High Mid-High Mid-Low
g™ Budget Budget Budget Budget

Value

B Very Likely ¥ Neutral © Very Unlikely

The majority of clients would buy a healthier
opition if it has a similar price.

Consumers across all budget groups show
Interest in healthier alternatives, but lower-income
consumers face stronger economic limitations.
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P(1) = exp(Y’)/(1 + exp(Y’))

Y’ =-1.733 + 0.1565 MonthlyBudgetLog + 1.314 Bakery items 1 + 0.717 Salty snacks_1 + 0.130
Bread/Tortillas_1 + 0.411 Other_1 + 0.513 Sugary drinks_1 + 0.537 Cigarettes_1 + 0.098 TotalSpend_2 +
0.250 TotalSpend_3 + 0.602 TotalSpend_4 + 0.868 Bi-\Weekly_1 + 0.483 None of the above_1 - 0.363
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MODEL
VALIDATION

1 0.483 0.252 191 0.056  1.08
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@

AbarroteTech

Registra una nueva sucursal

@

AbarroteTech

Inicia sesién en tu punto de venta

Nombre Tienda
ID de Sucursal

17

Encargado

Contrasena
_ Direccion

HOME SCREEN /
SALES SCREEN

Contrasena

Entrar al Sistema

;No tienes una sucursal? Registrala aqui

& AbarroteTech

Sucursal: 17

Y Punto de Venta

LOG IN

[.It Dashboard
Ar Iniciar Nueva Venta
f\r Historial de Ventas

Crear Sucursal

REGISTER =




& AbarroteTech

Sucursal: 17

1 Dashboard

Y Punto de Venta

2\ Asociar Cliente Ticket de Compra

Jared i
1x Sabritas

s SMART PURCHASE

2 Clientes (CRM) Agregar Producto
Total a Pagar: $29.00

ANALYSIS

+ Anadir a Ticket Cancelar Operacién

@ iCobrado! IA Predictiva: |©. Compra Planeada (23.73%)

L' Dashboard de Resultados Actualizar Datos

& AbarroteTech

Sucursal: 17
KET PROMEDIO

$24.50

NG S TOTALES

$147.00

.t} Nueva Venta

|t Dashboard
~7 Inteligencia de Negocios (I1A) 7 Top 5 Productos Mas Vendidos

Historial de Ventas
J\f to e Ventz Ventas por Impulso (1) Ventas Planeadas (5)

LT e Guitas Enpeescor S

2’\ Clientes (CRM)
AI SAL ES I N S I G 17% Jaztea 45 unid.
TASA DE IMPULSO \DA

Chips lilas 40 unid.

Sabritas

Chicharrones




& AbarroteTech

Sucursal: 17

- Historial y Analisis IA U Refrescar

? Nueva Venta Fecha Articulos Prediccién IA

572572026, 11:07:24 PM 1 prod . Planeado (23.73%)
w Dashboard

€ 5/25/2026, 3:11:53 PM 2 prod. " Planeado (49.17%)
-/\r Historial de Ventas
6 5/25/2026, 1:22:33 PM 1 prod. " Planeado (23.73%)
) Clientes (CRM
~ ( ) 5/25/2026, 1:16:13 PM 1 prod. * Planeado (24.01%)

5/25/2026, 1:06:14 PM 2 prod “ Planeado (25.55%) AI ANAYS I S

5/25/2026, 12:43:47 PM 2 prod Impulso (54.69%)

& AbarroteTech

SO 1N + Nuevo Cliente 2 Directorio CRM

Cod Nombre Edad Presupuesto Sensibilidad

Y Nueva Venta z A
(e Pato 17 afnos $10,000 Nivel 3

i 3 3,1 ivel
Il Dashboard Valeria Montoya 20 af $3,162 Nive

Jared 20 anos $199,986 Nivel 3
Variables del Modelo 1A

Historial de Ventas ;
J\r = ( Diego Romero 20 afos $11,998 Nivel 3

2 Clientes (CRM) e m— ' - i it s CUS I OM ER

Doctor Ivan Pacheco 26 anos $40,004 Nivel 4

DASHBOARD




% Aprendizaje

Table Editor

public

New table

clientes unresTrRiCTE
tiendas

ventas

Table Editor

public

Mew table id_tienda

clientes
i tiendas

ventas

Table Editor

clientes
tiendas

ventas

id_cliente codigo 1«

001

EXP-6640

CL-46973

CL-68952

CL-80123

nombre foxt

Abarrote Olivos

direccion_fisica toxt

chentes

nombre_comploto text
Pato

Valeria Montoya
Jared

Diego Romero

Fetu

Doctor lvan Pacheco

ciuded foxt

Calle Olivos 1131 Culiacan

Dog Deg 1 Colonia Culiacén

Alejandro abarrote 80107

ventas

productos

[{"cantidad":"40","producto™;"Chips lilas*,"categoria®;
[{{*cantidad":1,"producto”:"Coca cola®,"categoria™"Bel
[{{"cantidad":*2","producto™:"Sabritas®,"categoria™:"Bo
[{"cantidad™:1,"producto”:"Te verdi”,"categoria”:"Bebk
[{"cantidad*;"98" “producto™:"Galletas Emperador”,”c
[{"precio:39,"cantidad";"2","producto”:"Chicharrones
[{"precio”: 35, cantidad";*2","producto”:"Condones”, ¢
[{"precio®:25, cantidad":1,"producto™;"Coca","categor
[{"precio®:25,"cantidad":1,"producto™ " Te Jaztea" "cal
[{"precio”: 20, cantidad":1,"producto”:"Cigarros”,"cate
[{"precio™:30, cantidad":"5","producto”:"Chips","categ
[{"precio™: 30, cantidad™:"40","producto™:"chips", “cate

[{"precio”:29,"cantidad™:1,"producto™:"Sabritas”,"categ

culiacan

odad_cliente intd

inicio_venta timestamp!

2026-05-25 19:43:18.024400

2026-05-25 19:46:02.587+00

2026-05-25 20:05:28.03+00

2026-05-25 20:10:27.295+00

2026-05-25 20:15:49.118+00

2026-05-25 20:22:09.012+00

2026-05-25 20:24:43.3+00

2026-05-25 20:26:34.452+00

2026-05-25 20:41:41.186+00

2026-05-25 22:11:20.975+00

2026-05-26 01.37:19.194+00

2026-05-26 01:39:02.04+00

2026-05-26 06:06:58.195+00

presupuesto_mensual_log numer

4

3.5

estado toxt

Sinaloa

Sinaloa

Sinaloa

fin_vonta timestamptz

2026-05-25 19:43:47.386+00

2026-05-25 19:47:09.947+00

2026-05-25 20:06:14.058400

2026-05-25 20:11:20.74+00

2026-05-25 20:16:13.644+00

2026-05-25 20:22:33.772+00

2026-05-25 20:26:27.822+00

2026-05-25 20:27:44.87+00

2026-05-25 20:42:40.602+00

2026-05-25 22:11:53.006+00

2026-05-26 01:38:38.446+00

2026-05-26 01:39:27.177+00

2026-05-26 06:07:25.573+00

Sort

tiempo_venta_segundos numaric

29

67

a6

53

24

24

Sort RLS disabled

sonsibilidad_precio int4

RLS disabled pOSIgres

postgres

longitud num estatus_operative fo

0 Activa

(4] Activa

Activa

RLS disabled postgres

croated_at timostamptz

2026-05-25 19:43:47.167823+0(C

2026-05-25 19:47:09.578416+40

2026-05-25 20:06:14.289097+(

2026-05-25 20:11:21.119278+00

2026-05-25 20:16:13.986033+0

2026-05-25 20:22:33.993813+C

2026-05-25 20:26:26.624003+

2026-05-25 20:27:43.52974+0C

2026-05-25 20:42:40.609083+

2026-05-25 22:11:53.289973+01

2026-05-26 01:.38.:38.547297+0

2026-05-26 01:39:26.911443+0

2026-05-26 06:07:24.791028+C

id_tionda

7

DATABASE

RECORDS




REFERENCES

Instituto Nacional de Estadistica y Geografia (INEGI). (2025). Direcforio Estadistico Nacional de Unidades Economicas (DENUE).

Banco de México. (2024). Concentracion de mercado en la venta minorista de abarrofes y alimentos en las regiones de Mexico. In Reporite sobre las

economias regionales, octubre-diciembre 2023 (Recuadro 2).
Secretaria de Economia. (2025). Refall trade of groceries and food. DataMeéxico.
El Heraldo de Mexico. (2020, July 28). [Unftitled photograph]. El Heraldo de Mexico.
El Sol de La Laguna. (n.d.). [Untitled image]. Organizacion Editorial Mexicana.
BBVA. (2021, June). [Image about plastic bag recycling and sustainability]. BBVA.
MIT LIFT Lab. (2023). Low Income Firms Transformation Laboratory: Annual Report. Massachusetts Institute of Technology.

Note on the use of Artificial Intelligence: Some of the images in this material were generated using Artificial Intelligence technology (Gemini). These

illustrations are for conceptual visualization purposes only and do not depict real situations or individuals.
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